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Breaking down barriers of unrealistic beauty
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The brand was created in New York by three women, Jasmine Glass, AnnaLiisa Benston and Ehlie Luna. These women have poured their values into this brand building a new way of advertising - and people are loving it.
 
Jasmine said “The name SPKTRM is a spin on the word spectrum, in the context of light/refraction. All the colours.” - “Also, the name is a nod to the scientific fact that gender exists on a spectrum. This information still isn’t widely understood.” 
 





SPKTRM is an all-inclusive, eco-friendly (including PETA-certified) and retouch-free brand. They donate 10% of their proceeds to LGBTQ and women in need organisations. They encourage all ages, genders, sexualises, sizes and colours to model. In fact, most if not all models are people ‘off the streets’. The brand is evolutionary, they are trying to change standards within the industry to change the opinion people have on themselves and others.
 
They use social media such as Instagram to advertise their brand and “celebrating the genuine beauty of more diverse and relatable individuals in our imagery [in order to] dismantle unrealistic ideals and empower our supporters." 
 
There are many things we as an industry can do to help address these issues - Vogues stunning ‘forces for change’ September 2019 issue included an advertisement for this brand, which to me was the perfect mixture. 
 
Spktrm collaborated with Panasonic to launch the new ‘Panasonic Lumix S series’. Vicky Lawton was the photographer for this project and said “I wanted to work with the brand Spktrm because of their pledge to strive for real and diverse beauty, with all of their imagery being retouch-free. Sounds like a good way to show off a new camera?”
 
The only editing that’s done within any of these photos is the background - which they do just to make the model stand out more. 
 
Jasmine- “We want to break down a lot of these barriers and help people see beyond rigid ideals so they can have a broader appreciation for beauty in others, and in themselves”
 





“We hope that by showcasing images of real humans that aren’t digitally altered, we can help normalise real skin, and that people will feel more comfortable and confident with their skin as a result.” - “Inclusivity is the heart of our business model. Our slogan - At SPKTRM Beauty; We Have You in Mind” 
 
In my personal opinion photo retouching is not good.
 
I want to look at it from both angles - In a way, it’s not a bad thing for business because when people believe they have to look a certain way and the product is advertising it can do that; then it will sell, whether that’s true or not. 
The unrealistic airbrushed skin for example is an expectation we can’t meet in reality. The controversy is - the advert should show truly what it rather than editing to what people want...however, people sell items that show airbrushed skin because that’s what is the standard expectation - and by buying that product you think that is the result you are going to get.
There are other editorial campaigns and advertisements in which use retouching and photoshopping to create things you are unable to for example sci-fi/fictional things - that I believe it more acceptable. Changing someone’s natural beauty to “more beautiful” is destroying people’s expectations on themselves and others. - I hope that makes sense in the way that i wanted it to.
I also would like to highlight that there are also certain photographers who won’t retouch images for example Peter Lindbergh who said “the cosmetic companies have everyone brainwashed. I don’t retouch anything. ‘Oh, but she looks tired!’ they say. So, what if she looks tired? Tired and beautiful.”
 

[image: ][image: ][image: ]
[image: ][image: ][image: ]
[image: ][image: ][image: ][image: ][image: ][image: ]

image4.jpeg
spktrm.beauty + Following
New York, New York

spktrm.beauty Happyface Foundation
is make-up as skin care; premium
quality hyaluronic acid and marula oil
moisturize and nourish, leaving your
skin supple and glowing.

Our formula is PETA certified cruelty-
free, and our pigments are mineral
based. This product s also free of
parabens and talc.

Use skin tone matching technology on
our website to find your best match in
our 50 shade range. Also: we have
some new shades being added soon!
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New York, New York

spktrm.beauty Our braille lipsticks
have launched! g Spktrm's True Nude
collection comes in a range of 12
shades!

Our products are cruelty-free and
made in NYC. Learn more by visiting
our profile and website.

e

lafleish LOVE!
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spktrm.beauty + Following
New York, New York

spktrm.beauty Use skin tone matching
technology to find your best matchin
our 50 shade range! #9464
Happyface Foundation contains
hyaluronic acid and marula oil, which
offer skin nourishing and moisturizing
benefits. Our formula is also cruelty-
free and paraben-free! Enjoy free
shipping within the USA! Visit our
website for more details. "

ashlyn_burg_lane @ccarolineddill
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CRUELTY-FREE

No animals were harmed to make or test these

products.

AN

GIVING BACK

We support communities and organizations
aligned with our mission including
disadvantaged women and youth, and the

LGBTQIA+ community.

RE-TOUCH FREE

We do not re-touch models in any of our official

Spktrm photography.
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spktrm.beauty When girls don’t feel
good about the way they look, 7 in 10
will not be assertive in their opinion or
stick to their decision, and 8 in 10 will
avoid seeing friends and family.

Our founder spends several hours per
week researching the harm caused by
the beauty industry's standards to
people's self-esteem and overall
wellbeing. We believe that the beauty
industry has been doing more harm
than good since the start. Our goal is
to correct as many of these issues as
possible as our brand grows. As we
continue educating ourselves, we will
share information with you so we can
all raise our awareness together.
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/.) spktrm.beauty I've been thinking a lot

= lately about the psychological
manipulation that is (still) present in
beauty advertising. Having now spent
hundreds of hours educating myself
about the harm that these various
tactics cause, I've become increasingly
passionate about Spktrm'’s mission.
Consider this: even the “Supermodels”
who appear in beauty campaigns do
not meet the standard that has been
set by higher-ups in advertising. The
women deemed the most beautiful in
the world are still heavily retouched
after they're photographed! NOBODY
meets the beauty industry’s standard.
And that is EXACTLY the point. By
keeping the standard out of reach,
women are pressured to constantly
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spktrm.beauty + Following
New York, New York

spktrm.beauty Let's talk about ageism.
Ageism is a pervasive issue within the
beauty industry and throughout parts
of the mass media as well. The
underlying message from the
conventional beauty industry is that
women are only beautiful in their youth,
and that once they age out of the
youth-centric beauty standard they
should feel insecure about it. Pay
attention to the language used by the
beauty companies you purchase from.
Terms like “anti-aging” and “age
corrective" are rolled-over from brand
to brand, and used by the vast majority
of beauty companies. These terms are
otherwise known as fear-based
marketing tactics. When we read these
terms consistently, we begin to
internalize shame about growing older.
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spktrm.beauty Beauties of NYC! We
are looking for you! #CastingCall for
people of all ages, races, genders and
abilities. Our friend & collaborator
Daryen Ru (@Dadadayru) is shooting a
creative video project for Spktrm
Beauty! Please DM us and provide your
email if you are in NYC and available on
September 1st. We'll follow up with
more details.

#RetouchFreeBeauty Chelsea Werner
(@ShowtimeWerner) Photographed by
@AbbeyDrucker for Spktrm Beauty
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spktrm.beauty Real Talk: The
perpetuation of unattainable beauty
standards is a method of keeping
women in their place in a patriarchal
society. Pressuring us to adhere to
these continually shifting ideals is a
means of keeping us distracted and
preoccupied so we don't rise.

At Spktrm Beauty, we want to create
space for each of us to celebrate our
own unique kind of beauty. We want
beauty routines to be easy, fun,
creative and expressive...never
obligatory or necessary to correct
"flaws." No more wasting time in the
pursuit of "perfection." Let's reinvest
that time into pursuing our dreams
instead. g4
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spktrm.beauty Did you know that only
4% of woman around the world
consider themselves beautiful? We're
on a mission to change that.

At Spktrm Beauty we are working to
redefine beauty standards by
celebrating more diverse and relatable
individuals, and through our
commitment to always showcasing
completely retouch-free beauty. @

48w
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° spktrm.beauty Did you know that the
average person sees between 4000

and 10,000 ads per day? Yet for many
people; none of those ads showcase
someone who looks like them.
#RepresentationMatters - When people
do not see themselves represented in
ads, they begin to internalize the
message that they are not capable or
welcome in those spaces. Lack of
representation often leads to self-
limiting beliefs, diminished self-worth,
and for some people; their futures may
feel predetermined by these
restrictions. This reality is unjust and
needs to change.
At Spktrm Beauty we are working
towards representation for all. As a
small start-up with limited resources in
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